NC Chap 6/4A pp. 122-123 “We Are Speaking of Art”

wh function of paragraphs
1-10 
selling Stones, introduction

11-20 
description of H. + transition “best of his business”

21-30 
new paragraph! H’s background

30-50 
advertising as “science”
50-57 
new paragraph! H’s success

58-76 
H’s beliefs – Why new paragraphs in dialogue? To make clear who speaks even when there are no names (cf. 64-69)
1
List:
- say positive things (1-7)
- quality “has nothing to do with” advertising (8-10)
- kind of product is not important (58-60)
- advertising creates meaning and desire (60-69)
- advertising creates illusions (75)

Consider: illustrate with concrete examples
2
wh explicit vs. implicit ch., cf. p. 282

explicit: 
- appearance/behaviour 11-19, 70-73
- background 19-30

implicit:
direct speech: 9-10, (30-31), 60-63, 65-69, 75-76




result: 
young (13)
good-looking (13-18, 72-73)
educated (21-30)
self-confident (70-73)
ambitious (20, 53-57)
arrogant (?) cf. “cool” (70)

3a
Identify: scenic p.: 
“using dialogue” (cf. 2)
”depicting thoughts and emotions” e.g. 11-13, 70

[panoramic p.: 21-30, 50-57]

evaluate: alternative: short summary of dialogue
effect: reader wouldn’t experience Martin’s reactions, couldn’t think about H.’s claims



